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Amazon
QuickSight

UNIFIED Bl SERVICE
AT HYPERSCALE
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Unified BI for all your
analytics needs

Consistent high performance with
auto scaling

Augmented analytics with
generative Al capabilities

Lower costs by paying for what
you need



Over 100,000 customers use QuickSight
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Business benefits of QuickSight

INCREASE IN Bl USAGE

LOWER COSTS

OVER 3 YEARS
ROI (MODELED)

Source: Economic Validation- The Economic Benefits of Amazon QuickSight, March 2024, Enterprise Strategy Group by TechTarget

quicksight.aws
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https://aws.amazon.com/quicksight

Create beautiful, interactive dashboards

(i Quicksight | s Marketing EFfectiveness / [ Originsl dashboard

ASK B @ A
© Ak s quéstion sbaut Marketing Effectiveness ornm <l 2

 Add rich interactivity like
filters, drill downs,
zooming, and more

Blazing-fast navigation

Accessible on any device

Data refresh

Publish to everyone with a
click

aws
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QuickSight powers 1,000s of apps

Switch to Web App

| ® customercCentral | J 888-309-7114 «) Users Analytics @ S

ed'no-

Analytics What are users looking for? Share feedback

IR

Controls Division
Summary

Controls  Customers Warehouse Pending Order Status Start of Day (Hour) Order Cutoff (Hour) Fulfillment Cutoff (Hour) Orders With Pick Jobs. Pick Ticket Printed

Pending Orders at Start Of Day New Orders Since Start of Day Total Orders Closed Today Unfulfilled Pre-Cutoff Orders Total Unfulfilled Orders 1 3 6 0/0 P — 5 0/0 bV} = 2 7 7 0/0 Y]
ff o t f .

2023.03: 614 2023.03:89% 2023-03: 24.42%
1 ' 231 296 319 12277 1 ' 232 Search events month over month Searches with results month over month Search click rate month over month
’

2
Orders, Lines, and Units Age of Allocated Orders © How often do users open search results?

Customer Order Lines F - Q
The Simple Folk Ltd ”079?;%5) The subsequent top 5 search terms could result In higher number of click actions. Consider renaming your
assets accordingly, to improve general click rate as shown
+"md16" - 3.75%
Vetchy LLC ‘55—37( ?;Q);s' « "modern selling” - 2.28%
SR r +“drone” - 1.79%

Which naming conventions should be introduced to improve user click rate?

Kryptek

o «"md167" - 1.63%
Helinox USA, Inc. 4-5 Days <1 Day ke Lo
Odlo USA 1 701%) 529 (42%)

Hedge by American Family Ins. 3-4 Days o S
Grangers International Ltd 1 144 (11%)

Airblaster, LLC

George & Willy Ltd

' 5
- P - @ The dlick rate is the percentage of searches that led to a user opening a result.
' errorm Q  Search
MountainFLOW eco-wax

Woodford Woodworking Tooling LLC B Do searches return results?
Doctor Collector Strategic Goals

Insights

What changes to file names could improve search results?

Allocated Order Status Details wlll Reperts The following top 5 search terms do not return any results. If you consider renaming your assets accordingly,

your search success rate will improve s shown:
Transaction ID Customer Order Created ) SO AW
f Engagement
53479 Fond of Bags Sep 30, 2021 11:38an

200985 Hedge by American Family Ins. Jun 30, 2022 2:10pn
Settings

— Strenatheninag G
@ Chat with an Expert s

200987 Hedge by American Family ins. Jun 30, 2022 2:10pn Day of month

‘ Performance Ins

Avg. Score of Most Recent Reviews Awg. Score of Prior Period Reviews  Performance Scores of Most Recent Review Scores by Groups

Percentile Category
72.2 -

Performance reviews considered are of emy

Review Scores are

Timeliness of Most Recent Reviews % of Most Recent w)' 360 Reviews

3§ Succession Planning
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Paginated reporting in the cloud

CONSOLIDATE DASHBOARD AND REPORTING USE CASES COST EFFECTIVELY

Highly formatted, printable reports
- Multipage PDF reports with rich visuals and images
- Scheduled delivery for PDFs and CSV exports

Unified authoring and consumption

- Same governed data sets between
dashboards and reports

SALES REPORT

 No new learning with familiar interface st BE

secTion 1
Best Selling Drinks

Serverless, auto scales to meet demand
- No infrastructure or software management

- Pay-for-usage with consumption-based pricing

aws
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What prevents data-driven decisions?

68%

Data skills and
staff shortage

#1 impediment to data
and analytics success

aWS © 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved.
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75%

Time spent by
analysts on data
reshaping and
basic analysis

Percentage of
business users who
don't feel confident

in their data skills

GARTNER 2023, TSIA 2018, DATA LITERACY PROJECT 2020



Ask @

MoM free trials

Amazon Q m

Hello! I'm Amazon Q, your AWS
generative Al assistant.

services and features or
to start a conversation,

D New Conversation

Amazon Q

A generative Al-powered o — e
assistant for work that is
tailored to your business

Write a blog post Brainstorm taglines

Amazon Q Amazon Q Amazon Q Amazon Q Amazon Q

Business Developer In QuickSight In Connect In AWS Supply
Chain

aws
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Announcing Amazon Q
in QuickSight
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What can large language models (LLMs) do?

Broad world information

Assisting human work

Summarizing
Teaching
Generalizing

© 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved.

Precise knowledge

Autonomous tasks

Calculation
Well-defined tasks
Verifiable truth




Amazon Q in QuickSight capabilities

ACCELERATE THE PATH TO DATA-DRIVEN DECISIONS FOR ALL USERS

Al-powered dashboard authoring experience
enables business analysts to build faster

Al-assisted data storytelling

enables business users to discover and share findings Powered by

Amazon Bedrock

Al answers to questions of data on demand
simplifies extracting insights for business users

Extend custom apps with Al

enables developers to quickly add advanced capabilities

N >) © 2024, Amazon Web Services, Inc. or its affiliates.



Al-powered dashboard authoring experience

A NEW DASHBOARD BUILDING EXPERIENCE POWERED BY GENERATIVE Bl

[4d QuickSight | # REGISTRATIONS_GENERIC.csv analysis

File Edit Data Insert Sheets  Objects  Search @ Build visual < @ Build a visual

Bl V # Q da|rwoe ¥ T B B

top segments

U Se n at u ra l la n g u a g e B Data il Visuals X Vehicle registration Statistics *~ Fuel Type Pref
Full Size 3qgtr to 1 Ton Pickup Interpreted as: Total Registrations by SEGMENT.

. . . Dataset ‘ + ADD | » | =
to quickly build visuals for socom o
Sea . Horizontal stacked - Lower Mid Size Luxury Utility [ W . .
d a S h b Oa rd S a n d re p O rts E s = Mid Size Sport : Total Registrations by SEGMENT
i ' 5 Pl iz Lory G | Compact ity Y]
Location v Compact Pickup : Upper Mic u... [ 690.06K
() STATE_NAME Full Size Car : Full Size Half T... [ 565.69K
O DMA_NAME S Laury Sport. || ompact Luxury ... | N =25
. 0 c €1 ADVANCE_FUEL_TYPE Compact sport | - "':Pmm:r e}: |K
EaSI ly Create Ca lcu latl Ons USI ng <1 AGE ""'f‘LUE Commercial Truck : P_:mm; C:: _ 3(:5.9“
t l l .t h t l k. <] CORP Missing field-- Compact Van :ompact Luxury Car [N 252.47¢
na u ra a ng uage WI Ou OO I ng 1 ETHNICITY [ ———"," Full Size Luxury Prestige Full Size 3qtr t... _ 23591K
l = = f' t e aem o 30 upper mid size L. [N 234.09¢
u p O r e a rn I n g S p e CI I C Syn aX ~ GROUP/COLOR Registrations (S Mid size pickup [ 23
< INCOME 0 200K 400K 600K BOOK 1,000K

"GENDER

=L t ;
xury Coun Total vehicles registered by age | ADD TO ANALYSIS

= Luxury Ratio

1 LUXURY_STATUS L MULTIPLES
) 35-44 YEARS
<] MAKE Did you mean...

Q u ic k ly u p d ate Vi S u a lS by Wi 45-54 YEARS MoM % Change in Registrations by SEGMENT.

Model

describing desired formats T ——

— Most commen brands 55-64 YEARS

using natural language R

["] REPORT_DATE
65-74 YEARS

<] SEGMENT

25-34 YEARS

aWS © 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved. Design and functionality are conceptual and can change
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Al-assisted storytelling

IMPACTFUL DATA STORYTELLING TO DRIVE ACTIONS

W QuickSight Optimizing Marketing Performance: A Data-Driven ... ASK B ® &

File Edit Insert SCROLLABLE PAGE W [@ PREVIEW] [ <3 SHARE]

Help others derive meaning g <) B 1 U 5 &
from data and reach conclusions Interests Analysis
to drive decisions

As shown in the interests analysis graph, fashion,

Revenue by primary interest and source .
X Y health, and beauty/wellness generated the highest

Generate COhESiVE, powe rfu l’ total lead revenues of $46,113, $31,041, and $29,286,

Unspecified respectively. This suggests interests like fashion and

a n d i n Si g hth |. n a rratiVES by a na lyZi n g i anceuiiice wellness have a significant impact on performance
data With O n ly a feW WO rd S R TechrBlogy and that marketing campaigns should be tailored to

target these high-value interest segments.

e _ : e z/lte,::: ®© Build story X
CO ntr0l AI Ve rbOSity, CUStO m ize ication Pat : Z:Z:‘ Describe your data story in simple language and add the
narrative text, and apply stunning s Vet evergy| TR YU wart to Include.
visual themes to bring content to life e oy comptans ane ecos anagers. o o

Fashion Health improve ovearall camapaign success?

Finance Food and Dining

Quickly and easily share and update
data any time

~ Total impression... X 27 Monthly impress... X

.+ Most effectivei... X B Comparing reve... X

+ ADDVISUALS | ®
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Al answers to questions of data on demand

DEEP INSIGHTS AT YOUR FINGERTIPS

Instant summaries of key dashboard
insights in natural language explaining
top movers, outliers, and more

Suggested questions and What's in my
data show what can be asked

Multi-visual answers with narrative
insight summaries explain answer
context

Vague question support and Did you
mean alternatives enable iterative fact-
finding

adws
~—

© 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved.

¢{ SaaSSales ¥ (¥ PINBOARD

compare sales by product

Mark as verified Interpreted as: Maximum Sales by Product. Z

Across the 14 products, the maximum
sales achieved is $22,638.48. The
product with the highest sales is "Big
Ol Database", generating $22,638.48
in sales.

REVIEW FOR ACCURACY

Maximum Sales by Product

Big Ol Database [

ort

Order Details

Order ID Order Date

AMER-2018-100867 May 6, 2020
AMER-2018-101392 Jun 24, 2020

AMER-2018-104780 Dec 7, 2019

License
VJARLLBJ54
OVKZBOWC...

YPVOY2MFAZ

< SHARE & FEEDBACK =]

Maximum Sales Unique number of Product

22,638.48 14

Maximum Sales, total Quantity and total Discount by Product

Product Quantity Sales Discount
Site Analytics 6 321.55 0.2
Marketing Suite - Gold 7 269.36 0

ChatBot Plugin 8 31.84 0

View: 500 items 10f20 > »




Extend Custom Apps with Al

QUICKLY ADD GENERATIVE Bl CAPABILITIES TO WEB APPS

Add generative multi-visual Q & A to
existing web apps with a few lines of
code, no Al expertise required

Refine language understanding to
optimize specific use cases and data
contexts, provide suggested questions
to get users started

Customize size, placement, theme,
and interaction to fit your brand

aWS © 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved.
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Data Q&A

Software Sales ¥ <> PINBOARD

Top customers by sales

“ nterpreted as: Top customers by sales

There are 99 unique customers
that contributed to a total sales
revenue of $2,752,804. Of these
customers, Anthem has the best
performance, generating
$60,228 in total sales, while
Safeway ranks at the bottom
with total sales of $8,103.
Anthem is responsible for the
single largest deal on record; an
order in the amount of $23,460
for the product Big Ol Database
on March 18, 2019, the
transaction was completed by
Diane Murray in Germany.

Review for accuracy @

Did you mean

Top customers by total usage sessions

Top customers by profit

Sales by Country

Customer Details
Order ID
APJ-2018-103800
APJ-2018-112326
EMEA-2018-141817
EMEA-2018-106654
EMEA-2018-167199

Order Date
Jan 4, 2019
Jan 5,2019
Jan 6, 2019
Jan7,2019
Jan7,2019

Customer Contact

Brian Dickens

Ella Springer
Keith Coleman

Andrea Hughes

What's New &'

< SHARE & FEEDBACK

ASK

$2,752,804 99

Sales Customer

Sales by Custome

CVS Health
Mitsubishi
Exxon Mobil

Royal Dutch Shell

Sign Out [




dd New Amazon Q capabilities in QuickSight help our
analysts build dashboards in hours when it used to take
days.

We are seeing an even greater impact with our business
users, where Amazon Q in QuickSight is accelerating
critical business decisions at the highest levels of our
organization by enabling on-the-fly answers to time-
critical questions.

The stories feature also enables us to present a clear
picture of the business for board meetings, building
insightful, professionally formatted stories fast. "

Christoph Albrecht
Data Engineering and Analytics Consultant, BMW

N >) © 2024, Amazon Web Services, Inc. or its affiliates.



dd QuickSight enables our operations teams to deliver data
to users across a variety of use cases, from distribution-
center forecasts to reporting Amazon Connect call-center
metrics.

QuickSight Q has shown us the power of natural-

language experiences to accelerate data work by helping MQ%\%

our business users get insights instantly.

TRAEGER

We are excited to see the additional Generative Bl
capabilities for authors because they can raise our speed
to respond to these changing business needs to a new
level. L

Corey Savory-Venzke
Vice President of Customer Experience, Traeger Grills

aws
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Demo: Amazon Q in
QuickSight
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Pricing

aws
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QuickSight user role subscriptions

Reader

Description

Readers can explore interactive dashboards, answer questions of
data with natural language Q & A, receive email reports, and
download data.

Monthly price

Capacity
Based

Reader Pro

Reader Pro adds Generative Bl capabilities for Readers to build
Stories explaining data, get executive summaries of dashboards
with natural language, and access to Amazon Q Business*.

$20

Author

Author extends from Reader with capabilities to connect to data,
create dashboards and reports, and share content with users in
the account. Admin users needed to manage QuickSight accounts
use Author subscriptions.

$ 24

Author Pro

Author Pro has full access to all capabilities, extending Author
with Generative Bl capabilities of Reader Pro and adding natural
language dashboard authoring and Q & A Topic creation. Admin
Pro users use Author Pro subscriptions.

$50

A $250/mo. per-account Q enablement fee applies for accounts with at least one Pro user or with at least one Q Topic

*Requires AWS IAM Identity Center (IDC) user provisioning

aws
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( Amazon Q in QuickSight capabilities

Reader &
Author Pro Reader Pro Author

Data Q&A X X X
View and interact with Stories X X X
Build Stories X X

Get Executive Summaries of Dashboards X X

Build dashboards using natural language X

Build Q&A Topics X

Cross account entitlement in QuickSight* X X

Amazon Q Business access* X X

*Requires AWS IAM Identity Center (IDC) user provisioning

aws
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Try QuickSight free for 30 days

Full access to all capabilities
Up to 4 users of any type*

* One user must be an Admin or Admin Pro for account management
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Learn more about Amazon Q in QuickSight

http://generativebi.com
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http://generativebi.com/

Sign up for the QuickSight Community

Ask questions
Learn together
Get QuickSight product updates!
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aws

Please provide your feedback
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Step 1: Data and Analytics Track
Step 2: Generative Bl in Amazon QuickSight
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Thank you!

Ramon Lopez Jesse Gebhardt
ramonlos@amazon.com jessegeb@amazon.com




