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Amazon
QuickSight

UNIFIED Bl SERVICE
AT HYPERSCALE

Unified BI for all your
analytics needs

Consistent high performance with
auto scaling

Augmented analytics with
generative Al capabilities

Lower costs by paying for what
you need



Over 100,000 customers use QuickSight
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ProLink Solutions

Software solutions for emergency fund deployment to help state and local housing finance
agencies distribute funds to homeowners in need

* ProLink+ is a turnkey solution
for state agencies looking to
distribute their HAF dollars
fast.

* Due to the emergency nature
of the funding program, state
agencies are continually in the
public eye, and therefore
access to real-time reporting is
a must.
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Use Case & Challenge Solution & Why QuickSight?

* ProLink+ SaaS is built using

multiple AWS resources

+ State agencies use QuickSight's

embedded dashboard
capabilities in ProLink+ for
internal analytical purposes, as
well as for real-time reporting to
the public

* QuickSight inherent integrations

with AWS resources and cost
efficiency made it a logical choice

» Business analysts able to build

rich dashboards without code

PRCLINK"

State agencies across the
board are looking for visual
reporting tools to tell their
stories more effectively. I'm
glad QuickSight was readily
available to us and we were

able to quickly develop a
dashboard in our ProLink+
deployment.

Shawn McKenna
CEO ProLink Solutions




Providing students with opportunities to develop intellectually and personally, and to contribute

California State University Chancellor’'s Office (CSUCO)

back to the communities throughout California

* Needed a highly secure tool to
streamline the process of
pulling HR data

* CSU had been using a legacy
central data warehouse based
on data from their financial
system, but it lacked the
robustness to keep up with
modern technology
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Use Case & Challenge Solution & Why QuickSight?

» With QuickSight, the CSUCO is

able to run a decentralized
security process where campus
security teams can provision
access directly and users can get
to their data faster

« Ability to match security

measures with the benefits of
low maintenance and familiarity
to their end-users

» Estimated 35%-40% savings

compared to competing tool
* Pay for what you use
* Infrequent users do not
continue to incur charges

It's easy to use, very
straightforward, and relatively
intuitive. When you couple the
experience of using QuickSight,
with a huge cost difference to

[the Bl platform we had been
using], to me, it's a simple
choice.

Andy Sydnor
Sr Director Business Intelligence and Data
Operations at the CSUCO



Business benefits of QuickSight

INCREASE IN Bl USAGE

LOWER COSTS

OVER 3 YEARS
ROI (MODELED)

Source: Economic Validation- The Economic Benefits of Amazon QuickSight, March 2024, Enterprise Strategy Group by TechTarget
quicksight.aws



https://aws.amazon.com/quicksight

Create beautiful, interactive dashboards

« Add rich interactivity like
filters, drill downs,
zooming, and more

Blazing-fast navigation

Accessible on any device

Data refresh

Publish to everyone with a
click

aws
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Revenue and sources by location

Impressions by source and primary interest

Arts and Cultre
Automot

Beauty and Wellness

Education

Entertainment

Fashion

Food and Dining

Health

Home and Decor

Outdoor Ac
Sports

Technol

@ Aska question about Marketing Effectiveness

Revenue by primary interest and source

Unspecified
Arts and Culture Travel

Autom Technalogy

‘auty and Wellness

Educati S ¢ Outdoor Activitie

Entertainment \/ " Home and Decor

Fashion Health

Finance Foad and Dining

Revenue vs cost with impressions by source

Source
$150.

W Instagram

® -

Impressions by source and income level
$100000-$150000
$150,000-$200,000,

Education
Entertainment
Fashion
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Food and Dining
Health
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Outdoor Actvties
Sports
Technology

T
Unknown
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Total revenue by campaign and source

Campaign Name

User Generated C¢

$1000K  $2000K 0.00K

Lead Revenue (Sum)

Revenue by source and income level
$100000-5150000
$150000-4200,000,

00-5250,000

$50,000-475,000

$500,000 and abo
§75,000-$100000
Less than

Unknown

54000k
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Paginated reporting in the cloud

CONSOLIDATE DASHBOARD AND REPORTING USE CASES COST EFFECTIVELY

Highly formatted, printable reports
- Multipage PDF reports with rich visuals and images
- Scheduled delivery for PDFs and CSV exports

Unified authoring and consumption

- Same governed data sets between
dashboards and reports

- No new learning with familiar interface

Serverless, auto scales to meet demand
« No infrastructure or software management

- Pay-for-usage with consumption-based pricing

aws
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QuickSight powers 1,000s of apps

Switch to Web App

| ® customercCentral | J 888-309-7114 QO users  Analytics ® a4

ed'vo-

Analytics >  What are users looking for? Share feedback
Lo)sic]

Controls
Summary

Controls  Customers Warehouse Pending Order Status Start of Day (Hour) Order Cutoff (Hour) Fulfillment Cutoff (Hour) Orders With Pick Jobs Pick Ticket Printed

Pending Orders at Start Of Day New Orders Since S‘tan of Day Total Orders Closed Today Unfulfilled Pre-Cutoff Orders Total Unfulfilled Orders 1 3 6 0/0 ), _ 5 0/0 oV _ 2 . 7 7 0/0 v
2023-03: 614 2023-03: 89% 2023-03: 24.42%
Search events month over month
15231 206 319 1.227 1,232
’

Searches with results month over month Search click rate month over month

Orders, Lines, and Units Age of Allocated Orders © How often do users open search results?

Customer Order Lines F Q' Which naming conventions should be introduced to improve user clck rate?
The Simple Folk Ltd >7 Days

109 (9%) The subsequent top 5 search terms could result in higher number of click actions. Consider renaming your
Kryptek assets accordingly, to improve general click rate as shown:
Vetchy LLC 5-7 Days

Deka Lash 153 (12%)

Helinox USA, Inc. 4-5 Days <1 Day

« "derby” - 1.14%
Odlo USA/ 7(1%) 529 (42%)

Hedge by American Family Ins. 3-4 Days

15
1 Day of month
Grangers International Ltd 144 (11%)

@ Current search click rate @ Achievable search click rate
Airblaster, LLC
George & Willy Ltd Perform @ The click rate is the percentage of searches that led to a user opening a result.
MountainFLOW eco-wax

Woodford Woodworking Tooling LLC

Do searches return results?
Doctor Collector Strategic Goals

Insights ¢

What changes to file names could improve search results?
Allocated Order Status Details ulll Reports The following top 5 search terms do not return any results. If you consider renaming your assets accordingly,
your search success rate will improve as shown:
Transaction ID Customer Order Created 8 Crag ek
Engagement
53479 Fond of Bags Sep 30, 2021 11:38am

200985 Hedge by American Family Ins. Jun 30, 2022 2:10p
Settings

© ' Ciot whth afs Bt 200986 Hedge by American Family Ins. Jun 30, 2022 2:10pm 2 Stre n g t h e n i n g G

200987 Hedge by American Family Ins. Jun 30, 2022 2:10pm Day of month
‘ Performance Ins

@ Current search success rate @ Ach

Avg. Score of Most Recent Reviews Avg. Score of Prior Period Reviews Performance Scores of Most Recent Review Scores by Groups

Percentile Category
72.2

Performance review
Timeliness of Most Recent Reviews % of Most Recent w/ 360 Reviews

35 Succession Planning

© 2024, Amazon Web Services, Inc. or its affiliates.
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What prevents data-driven decisions?

68%

Data skills and
staff shortage

#1 impediment to data
and analytics success

aWS © 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved.

N1

75%

Time spent by
analysts on data
reshaping and
basic analysis

Percentage of
business users who
don't feel confident

in their data skills

GARTNER 2023, TSIA 2018, DATA LITERACY PROJECT 2020



Amazon Q in QuickSight - NEWTD

ACCELERATE THE PATH TO DATA-DRIVEN DECISIONS WITH GEN Bl: ASK. BUILD. SHARE.

Al-powered dashboard authoring experience
enables business analysts to build faster

Al-assisted data storytelling

enables business analysts and users to discover and share findings Powered by

Amazon Bedrock

Al answers to questions of data on demand
simplifies extracting insights for business users

Extend custom apps with Al

enables developers to quickly add advanced capabilities

N 2) © 2024, Amazon Web Services, Inc. or its affiliates.



Al-powered dashboard authoring experience

A NEW DASHBOARD BUILDING EXPERIENCE POWERED BY GENERATIVE Bl

Use natural language

to quickly build visuals for

dashboards and reports

Easily create calculations using
natural language without looking
up or learning specific syntax

Quickly update visuals by
describing desired formats

using natural language

aWS © 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved.
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[ QuickSight | # REGISTRATIONS_GENERIC.csv analysis

File Edit Data Insert Sheets Objects Search

Bl Y # 0 4w~ T B E

8 Data X 1l Visuals X

Dataset 100% (4 ADD [+]

SPICE ' REGISTRATIONS_G...

Search fields Q

CHANGE VISUAL TYPE
Horizontal stacked

+ CALCULATED FIELD bar chart

Location

() STATE_NAME

O DMA_NAME
1 ADVANCE_FUEL_TYPE
< AGE
1 CoRP ("--Missing field
< ETHNICITY

<1 GENDER
GROUP/COLOR
<1 INCOME

= Luxury Count

= Luxury Ratio
<J LUXURY_STATUS SMALL MULTIPLES
<J MAKE
<1 MDL2
= MoM % Change in Registrations
= Most common brands
+# Registrations
[] REPORT_DATE
] SEGMENT

@ Build visual

Vehicle registration Statistics > Fuel Type Pref

Full Size 3qtr to 1 Ton Pickup
Subcompact Utility

Lower Mid Size Luxury Utility
Mid Size Sport

Full Size Luxury Car

SEGMENT

Compact Pickup
Full Size Car

Luxury Sport

Compact Sport

Commercial Truck
Compact Van

Full Size Luxury Prestige |
0 30

Registrations (S

Total vehicles registered by age

35-44 YEARS

45-54 YEARS

55-64 YEARS

65-74 YEARS

25-34 YEARS

< @ Build a visual

top segments

Interpreted as: Total Registrations by SEGMENT.

Total Registrations by SEGMENT

Compact Utility 968.44K
Full size Half T... | 56560«
‘ompact Luxury U... _ 395.1K
subcompact Plus .. [ 351.17k
Compact Car _ 371.46K
Mmid size Car [N 36593«
ompact Luxury Car _ 252.47K
Full size 3qtr t... |GG 23591«
Upper Mid Size L... | 234.09¢
Mid size Pickup [ 232.28¢

0 200K 400K 600K 800K 1,000K

ADD TO ANALYSIS

Did you mean...

MoM % Change in Registrations by SEGMENT.

Design and functionality are conceptual and can change



Al-assisted storytelling

IMPACTFUL DATA STORYTELLING TO DRIVE ACTIONS

m QuickSight Optimizing Marketing Performance: A Data-Driven ... ASK ® &

File Edit Insert SCROLLABLE PAGE w [@ PREVIEW ] [BQ SHARE ]

Help others derive meaning g < J 8
from data and reach conclusions Interests Analysis
to drive decisions

As shown in the interests analysis graph, fashion,

Revenue by primary interest and source )
RS “ health, and beauty/wellness generated the highest

Generate COhESiVG, pOWEFfUl, total lead revenues of $46,113, $31,041, and $29,286,

Unspecified respectively. This suggests interests like fashion and

a n d i n Si g htfu |. na rratiVES by a na l.yZi n g X ) @I U wellness have a significant impact on performance
data With O n ly a fEW WO rds ATE—— Technology and that marketing campaigns should be tailored to

target these high-value interest segments.

' \ e © uild story DD X
CO ntrOl AI VerbOSity, CUStOm iZE o — ! czr.tai: Describe your data story in simple language and add the
narrative text, and apply stunning evera)] o wanEoindude
visual themes to bring content to life v il [ et foetimien Aot e i it obiorietey

Fashion Health improve ovearall camapaign success?

Finance Food and Dining

Quickly and easily share and update
data any time

»~ Total impression... X 27 Monthly impress... X

. Most effectivei... X M Comparing reve... X

+ ADD VISUALS | ®D

aWS © 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved. BUILD
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Al answers to questions of data on demand

DEEP INSIGHTS AT YOUR FINGERTIPS

< SaaSSales ¥ ¥ PINBOARD < SHARE iy FEEDBACK -]

compare sales by product

Instant summaries of key dashboard e D
i n Si g htS i n natu ra l l.a n g u a g e eXp l.a i n i n g Across the 14 products, the maximum Maximum Sales by Product Maximum Sales Unique number of Product

sales achieved is $22,638.48. The 22,638.48 14

top move rS, outliers, a nd more product with the highest sales is "Big Big Ol Database

Ol Database", generating $22,638.48

in sales. Alchemy _ 17.5K
REVIEW FOR ACCURACY @ ContactMatcher _ 9.89K
Support - 8.19K
Site Analytics - 4.55K i ceHub
° °
[ . v Saa$S Connector Pack
uggested questions an at's in my .

data show what can be asked rreing e [ 4oc

Maximum Sales, total Quantity and total Discount by Product

M ContactMatcher

Data Smasher S M ChatBot Plugin

Multi-visual answers with narrative
insight summaries explain answer .
context |

Order Details

° °
Va g u e q u est I O n S u p p 0 rt a n d D I d yo u Order ID Order Date License Product Quantity Sales Discount
AMER-2018-100867 May 6, 2020 VJARLLBJ54 Site Analytics 6 321.55 0.2

m ea n a lte rn atives e n a b le ite rative fa Ct- AMER-2018-101392 Jun 24, 2020 OVKZBOWC...  Marketing Suite - Gold 7 269.36
fi n d i n g AMER-2018-104780 Dei 7,1 201? YPVOY2MFAZ Cﬁitéif ‘})lllfgin ? 31.84

View: 500 items 1of20 > »
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Extend Custom Apps with Al

QUICKLY ADD GENERATIVE Bl CAPABILITIES TO WEB APPS

® (- What's New & sign out B

Add generative multi-visual Q & A to oota g8
existing web apps.W|th a few lines of ;
code, no Al expertise required | Lo

There are 99 unique customers Sales by Country $2,752,804 99
that contributed to a total sales o Sales Customer
revenue of $2,752,804. Of these
customers, Anthem has the best

Sales by Customer

Refine lan guage un derstandin gto performance genersting W ¢

19 FEEDBACK

Safeway ranks at the bottom

optimize specific use cases and data

contexts, provide suggested questions Sl
to get users started

Diane Murray in Germany.

© & S IS
S o8 o o

Review for accuracy ®

Customer Details

Order ID Order Date Customer Contact Customer Name

Did you mean... APJ-2018-103800 Jan 4,2019 Brian Dickens Siemens
APJ-2018-112326 Jan 5, 2019 Liam Churchill CVS Health

Ella Springer Mitsubishi

L] L]
C u Sto I I | I Ze S I Ze la ce l I I e nt t h e I l l e Top customers by total usage sessions EMEA-2018-141817 Jan'6, 2019
’ [ 1 EMEA-2018-106654. Jan7,2019 Keith Coleman Exxon Mobil
a n d i n te ra Cti O n to fit yo u r b ra n d Top customers by profit EMEA-2018-167199 Jan7,2019 Andrea Hughes Royal Dutch Shell

aWS © 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved.
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Demo: Amazon Q in
QuickSight
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QuickSight User Role Subscriptions

Description Monthly Price
Readers can explore interactive dashboards, answer questions of Capacity
Reader data with natural language Q & A, receive email reports, and $3 Based

download data.

Reader Pro adds Generative Bl capabilities for Readers to build
Reader Pro | Stories explaining data, get executive summaries of dashboards $20
with natural language, and access to Amazon Q Business*.

Author extends from Reader with capabilities to connect to data,

Author create dashboards and reports, and share content with users in $24
the account. Admin users needed to manage QuickSight accounts
use Author subscriptions.
Author Pro has full access to all capabilities, extending Author
Author Pro with Generative Bl capabilities of Reader Pro and adding natural $50

language dashboard authoring and Q & A Topic creation. Admin
Pro users use Author Pro subscriptions.

A $250/mo. per-account Q enablement fee applies for accounts with at least one Pro user or with at least one Q Topic
*Requires AWS IAM Identity Center (IDC) user provisioning

aws
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Try QuickSight free for 30 days

Full access to all capabilities
Up to 4 users of any type*

* One user must be an Admin or Admin Pro for account management

© 2024, Amazon Web Services, Inc. or its affiliates.



Learn more about Amazon Q in QuickSight

© 2024, Amazon Web Services, Inc. or its affiliates.


http://generativebi.com/

Sign up for the QuickSight Community

Ask questions
Learn together
Get QuickSight product updates!
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Please Provide Your Feedback

Step 1: Data and Analytics Track
Step 2: Generative Bl in Amazon QuickSight
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Learning Day Content

aws
p

aws7 Learning Days

State, Local, Education, and Health

Learning Days Artifacts

Los Angeles - 2024

Presentation Decks
Executive Track

Powering_ Public Sector Innovation Using_ the AWS Cloud
Genel e AI/ML and Al governance f
Cybersecurity trends and best practices

Artificial intelligence (Al) and machine learning (ML) track

Generative Al for Public Sector

Thoughtful Al Adoption: A Holistic Approach in Amazon Bedrock

Increase productivity and satisfaction with an intelligent contact center
Intelligent Document Pro g

Building Al and ML powk applications without machine learning expertise

CAS)
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https://sanfrancisco2024.awslearningday.com/
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Thank you!

Robert Wang, Ph.D.

Solutions Architect
AWS Higher Education
wangrob@amazon.com
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